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Editor's Summary-Issue

Focus Taipei

M Focus Taipei

Rising star of city marketing: Due to frustrations in life,
modern people desperately need channels to unwind and
release pressure. As a result, stress-relieving "cute" objects
are becoming increasingly popular, and the adorable force of
the "cuteness" economy has become unstoppable. Through
two case studies of city marketing: Kumamon in Kumamoto-
ken, Japan and the Rubber Duck Taiwan Tour in Kaohsiung,
the author explains how character marketing is applied to
successfully transfer consumers' fondness onto the city's
image, and further capitalize on the influence of digitization
to optimize marketing benefit, thereby creating high visibility
and popularity for the city. Finally, an actual operating model
will be proposed to recommend Taipei City how to combine
Panda cub Yuan Yuan with city marketing seamlessly, in turn
enhancing the city image.

Discover "cuteness'" element-touching soft marketing:
A good quality product combined with attractive price is
the primary reason for its consumer popularity. However,
"cuteness" marketing's counterattack fully exemplifies the
power of right brain sensibility marketing. The author quotes
the ten major principle of Otaku in the book "Japanese
Creativity-Cuteness Economy" to explain how to apply soft
marketing to capture the consumers' hearts. In addition, he
also uses Japanese drama series Amachan as an example to

analyze how the cuteness element is able to revitalize the local
economy and create immense market opportunities. Lastly,
the author recommends that after being selected as the 2016
World Design Capital (WDC), Taipei City should capitalize on
right brain marketing to generate sensory images and make the
city more adorable and amiable, thereby enhancing the overall
image significantly.

Digital technology- "cuteness" creativity: Originating from
anime, the "cuteness" culture has been combined with diverse
marketing strategies to create infinite "cuteness" market
opportunities in the digital technology industry, ranging from
digital games, anime to mobile apps. Voluntary creative energy
of domestic businesses is constantly accumulating to form the
driving force behind the Taiwanese digital contents industry. In
terms of future promotion, focus should be placed on diverse
directions such as cross-platform game product development,
One Source Multi-Use (OSMU) of computer animations, micro
App payment model etc. in order to accelerate the multiplying
effect of digital content development. The aim is to make
Taiwan's soft power an internationally recognized promotion
and testing ground, in turn propagating it to extensive
application areas throughout the world.

City Kaleidoscope

B Taipei Frontline

Exciting Taipei Expo Park — create new design perspective:
From November 2013 until March 2014, the five-month long
"Blossom Festival" will be held at the Taipei Expo Park. This
is the largest floral exhibition since the Taipei International
Flora Exposition. The "Blossom Festival" is divided into four
horticulture exhibitions, including: Outdoor Landscape Design
Competition, International Flower Design Award, Floral Art
work Exhibition and Taipei Flower Show etc. The floriculture
experts come from all over the world to re-create the beauty
and fragrance of blooming flowers at the Taipei Expo Park;
together, they will highlighting Taiwan's astonishing prowess
in floriculture. Besides the Blossom Festival, Taipei Expo Park
is reported to be organizing a series of Halloween activities
featuring scary ghosts and eerie ambiance.

Design Taipei — infinite possibilities of creative space: In
an effort to promote digital content industry development,
the Department of Economic Development, Taipei City
Government has organized the annual Taipei International
Digital Content Awards since 2010. For the 2013 Taipei
International Digital Content Awards, 1,024 submissions
from participants in 45 countries worldwide were received.
Gold Award, Silver Award, Bronze Award and two special
awards: Taipei Special Award and Grand Prix will be selected
from each category. The competition is well known and well

received throughout the world. In addition to organizing
international competitions, Taipei City is also striving towards
the goal of developing into a top creative cosmopolis;
therefore, the Taipei Co-Space was established in Taipei Neihu
Technology Park — a converging place of high-tech talents
and professional organizations. Besides offering a venue for
designers, Taipei Co-Space also provides services such as
consultation and venture capital matching.

Taipei great design — unleash boundless potential
and creativity: In light of the value added design global
trend, the Taipei City Government has especially devised
the"Taipei City Creative and Design Industry Development
Plan". Innovative ideas are encouraged through the "Taipei
International Design Award", while the objective of a "Good
Shop in Taipei" is to market Taipei City's outstanding design
studios to the Taiwanese people so that they can experience
design in everyday life and ultimately promote World Design
Capital image to the international community. The 2013 Taipei
International Design Award attracted 4,001 submissions from
45 countries to set a new record, making it a grand event
among the international design community; moreover, Good
Shop in Taipei will also introduce all the design and aesthetics
studios hidden in the small alleys of the city to everyone in this
issue of Taipei Economic Quarterly.
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B Metropolitan Express

Paradise of anime and games — Akihabara: Due to the shift
in consumption culture, Akihabara — which was formerly the
hub of home appliance sales during the 80s — has become the
paradise of anime and game industry. Akihabara is now the place
of origin for "cuteness" culture, this is mainly attributed to the
hobbies of otaku and consumer needs, and the maid café has
become the most iconic product of cuteness culture. In 2011,
Japanese anime industry exports amounted to more than 1.33
trillion Yen, constituting more than 10% of Japan's GDP, thus

making it the 3rd largest industry in the country. The classic status
of Akihabara is not to be overlooked. The article will examine
the progress of anime and games from being a sub-culture to
becoming one of the most important industries in terms of Japan's
national economic development. The rapid transformation of store
management strategy in Akihabara, as well as the sophistication
and specialization of the industry makes it the perfect example for
other cities to study and learn from.

Taipei Competitiveness

Global financial center — upgrading Taipei City services:
According to the latest survey results announced in March
2013 by Xinhua-Dow Jones International Financial Centers
Development Index, developed by China Economic News
Service — a subsidiary of Xinhua - in collaboration with S&P
Dow Jones Indices, Taipei's combined competitiveness has
risen to the 30th place. This is an improvement of six places
compared to 2012 and also the third straight improvement over
the past three years. The city improved in terms of "industrial

support", "services" and "general environment"; in particular,
"services" was highly commended and pulled up the city's
combined competitiveness to the 30th place. In addition, in
reference to CommonWealth Magazine's 2013 City Happiness
& Competitiveness Survey published in September 2013,
Taipei City snatched 1st place in terms of Economic Vitality,
Environmental Protection and Culture & Education. With a
combined score of 656.44, Taipei City successfully defended
its title.

Economic

Observatory

M International Economic Overview

After the global economic and financial crisis over the past
five years, there is finally a powerful lifting force demonstrated
by two of the largest and most important global economic
entities: USA and China, both exhibited surprisingly good
performances in 2013Q3. After several years of turbulence
and adjustments, the future outlook has become more stable.
According to EIU's estimates, the combined GDP growth rate
of USA, Eurozone and Japan will constitute roughly half of
that of the world in 2014. This is also the first time in four
years that they have exhibited concurrent growth. As global
demands pick up, emerging markets are expected to exhibit
improved performance.

| Asian City Overview—Tokyo, Singapore, HK,

Shanghai

Tokyo's September 2013 manufacturing production index
declined by 5.1% compared to the previous month, the CPI
in September increased 0.2% compared to the previous
month, and the September average income increased by 0.4%
(YOY) compared to the same period in 2012. In 2013 Q3,
the unemployment rate was 4.3%. Singapore's 2013 Q3 GDP
increased by 5.8% compared to the same period in 2012, the
September 2013 unemployment rate declined to 1.8%, the
manufacturing production index increased by 3.7% (YOY)
compared to the previous month, and CPI increased by 1.6%
(YOY) compared to the same period in 2012. HK's GDP
growth rate in 2013 Q3 was 2.9% and CPI in September
2013 increased by 4.6% (YOY) compared to the same period
in 2012. The unemployment rate in 2013 Q3, after seasonal
adjustment, was 3.3%. Shanghai's CPI in September 2013 was
102.5, which increased by 2.5% (YOY) compared to the same
period in 2012. The number of FDI contracts declined by 9.6%

(YOY) compared to the same period in 2012, with tertiary

industry accounting for the highest percentage.

B Examining Cross-Strait Agreement on Trade
in Services by Experiences in Hong Kong and
Singapore

As the level of development in global and regional economies

rises, the service department is also becoming increasingly

important. The article examines the policy orientation of two
major trading nations, Hong Kong and Singapore, in terms
of promoting exportation of their services industry as well
as importation of foreign capital and talents. This thereby
provides a reference for Taiwan’ s Central Government and

Taipei City Government when devising contingency measures

for the Cross-Strait Agreement on Trade in Services. The most

crucial aspect for our Central Government is the positioning of
the nation’ s Core Strategy. On the other hand, as far as Taipei

City Government is concerned, the aim is to take advantage of

related policy tools and provide adequate financial support and

in-service training.

B Taiwan Economic Overview

Influenced by the international economic recession, exports of

mineral products and optical products in 2013 declined by 0.8%

compared to the same quarter in 2012, while products and

services exports have increased by 1.69% compared to 2012.

In terms of private investment, although the import of rolling

stocks increased considerably, average business investment

still demonstrated weakness, and there is also a slowing down
of main semiconductor manufacturers' capital expenditure. In

Q3, capital formation grew by 0.82% compared to the same

period in 2012, while the economic growth in 2013 is 1.74%.

Taipei Econ

B Taipei Econ Overview — 2013 Q3

The year-on-year growth rate of CPI index in 2013 Q3 rose
to 0.30%, while in terms of construction, the number of
building permits issued and used form a stark contrast. Income
is unaffected by global trends; in 2012, average disposable
income of each household was NTD$1.2783 million, an
increase of 2.14% over 2011. In addition, Taipei's tourism
industry performance remained even for Q3; influenced by
the depreciation of the Japanese Yen, a negative growth has
been exhibited for the number of Japanese tourists visiting
Taiwan, in turn causing the hotel occupancy rate to drop by
2.01% compared to 2012, exhibiting a lower margin of decline
compared to the previous quarter. In terms of momentum
investment, impacted by global economic turbulence, Europe
exhibited signs of economic weakening, China's growth
became stagnant, and problems such as the US national debt
all directly affect the scale of foreign investment. In 2013Q3,
foreign investment annual growth rate was -43.46%.

B Business Confidence Survey—2013 Q3~Q4
According to the Business Confidence Survey conducted from
early November to mid-November by the Taipei Economic
Quarterly, 45.13% of the manufacturing industry and 50.23%
non-manufacturing firms believe the economy will remain
unchanged, while 22.05% and 25.35% manufacturing and non-
manufacturing firms hold an optimistic view towards the future
outlook respectively. By observing the firms' perspectives
on the economic outlook over the next six months, 21.13%
and 24.09% manufacturing and non-manufacturing firms
believe the economy will improve in the future respectively.
In addition, 51.03% of manufacturing firms and 58.18% of
non-manufacturing firms believe the economy will remain
unchanged. Consequently, continued observation of the
economy is needed in the next six months. ¢,
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